
02-2 77 Stephanie Kost 

From: 
Sent: 
To: 
Subject: 

democraticmedia@democratlcrnedia org 
Tuesday, February 03,2004 6 02 PM 

athleen Abernathy, Mlchael Copps. KJMWEB, Commissioner Adelstein 
give-away 

From: Rufus Morison 

1 oppose loosening the rules designed to promote and protect diversity of media ownership 
These rules were adopted to ensure that the public would receive a diverse range of 
viewpoints from the media, 
conglomerates 

and not simply the opinions of a handful of media 
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Stephanie Kost 

From: 
Sent: 
To. 
Subject: 

dernocraticrnedia@dernocraticrnedia org 
Tuesday, February 03,2004 6 02 PM 
Michael Powell, Kathleen Abernathu Michael Copps, KJMWEB; Cornmissloner Adelstein 
Stop the digital broadcast give-away 

From: Rufus Morison 

J oppose loosening the rules designed to promote and protect diversity of media ownership. 
These rules were adopted to ensure that the publlc would receive a diverse range of 
viewpoints from the media, 
conglomerates 

and n o t  simply the opinions of a handful of media 
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Stephanie Kost 

From: 
Sent: 
To. 
Subject: 

democraticmedia@democraticmedia org 
Tuesday, February 03,2004 6 02 PM 
Michael Powell, Kathleen Abernathy, Michael CoppsIKJMWEB. Cornmissioner Adelstein 
Stop the digital broadcast give-away 

From R u f u s  Morlson 

I oppose loosening the rules designed to promote and protect diversity of media ownership 
These rules were adopted to ensure that the public would receive a diverse range of 
viewpoints from the media, and not simply the opinions of a handful of media 
conglomerates. 
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From: 
Sent: 
To: 
Subject: 

dernocraticmedia@dernocraticrnedia org 
Tuesday, February 03,2004 6 02 PM 
Michael Powell, Kathleen Abernathy, Michael Copps, KJMWEB; Commissioner Adelstein / 
Stop the digital broadcast give-away 

From. Rufus Morlson 

I oppose loosening the rules designed to promote and protect diversity of media ownership. 
These rules were adopted to ensure that the public would receive a diverse range of 
viewpoints from the media, and not simply the opinions of a handful of media 
conglomerates. 
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